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P O S I T I O N 
on 

HEALTH WARNING LABELS ON DRINKS’ CONTAINERS 
 
The Brewers of Europe, the voice of the European brewing sector, promotes sensible drinking and is opposed 
to the misuse of alcoholic drinks. Together with its Members, The Brewers of Europe has a proven track record 
of initiatives that form part of our ongoing work designed to combat misuse where it occurs1. Any initiative 
should be judged on the extent to which it actually contributes to reducing misuse. Our experiences in 
partnership with other stakeholders indicate that targeted education is one of the most effective measures. On 
the contrary, health warning labels have little relevance to responsible consumers and have not been shown to 
deter the minority who misuse the product.  
 
Empowering the consumer 
 
Clear information is important, to provide individuals with the guidance to make better informed decisions about 
their consumption. In this respect The Brewers of Europe is committed to labelling beer so that it is clear as to 
its nature and the consumer is aware of its alcohol content.2  
 
Health warning labels do not work 
 
The Brewers of Europe questions the appropriateness of placing health warning labels on alcoholic beverages 
when there are proven benefits of moderate consumption. Whilst, in countries where they were introduced, 
there was some increase reported in awareness of, exposure to, and recognition of warning labels on drinks’ 
containers, research has failed to demonstrate a change in drinking behaviour as a result of exposure to 
them3,4. In particular, there is no evidence that warning labels are effective in preventing alcohol consumption 
by heavy drinkers5 or pregnant women.6  
 
Beer can form part of healthy lifestyles  
 
Beer, when consumed in moderation, as is done on the vast majority of occasions, can form part of a healthy 
lifestyle.7 Whilst inappropriate beer consumption has negative consequences, any initiative aimed at reducing 
misuse should concentrate on promoting responsible consumption rather than warning the consumer about the 
product per se. 
 
Internal Market 
 
In addition, any proposed initiative following a prescriptive approach should be scrutinised with respect to the 
fundamental principle of the free circulation of goods within the European Union.8 
 
Education is key 
 
In the absence of evidence that health warning labels are effective in reducing alcohol-related harm, regulators 
and industry should concentrate their efforts on other, more effective approaches that encourage behavioural 
changes and promote responsible consumption. Education targeted towards specific risk groups such as 
young people, pregnant women and drink drivers is the key to reducing alcohol misuse in the long term. 
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