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THE BREWERS OF EUROPE NEWS RELEASE 
 

Europe’s Brewers pledge increased action to combat alcohol misuse 
 

BRUSSELS, 29 February 2012: Intensifying their support to authorities to fight alcohol misuse, 

Europe’s 3,500 brewers launched a Pledge at the European Parliament on Tuesday to increase 

consumer information, enforce responsible advertising and conduct new awareness campaigns 

reaching out to young adults, drivers, and pregnant women. 

 

The European Beer Pledge, launched at an event hosted by the EP Beer Club and Parliament 

Magazine, is a package of voluntary initiatives that Europe’s brewers are taking, which 

empowers EU citizens and leverages the importance of new technologies such as social media 

to support the European Union and its Member States in their Strategy to reduce alcohol-

related harm.  

 

The European Commission’s Despina Spanou, Chair of the EU Forum on Alcohol and Health 

welcomed the Pledge and Europe’s brewers’ ongoing commitment to the EU strategy and the 

Forum. She said that of the 212 commitments to the Forum, over one third has been made by 

Europe’s brewers. “This is quite impressive and one has to acknowledge it,” she said. 

 

Highlighting the role of voluntary approaches, Spanou added “Sometimes through voluntary 

approaches you can achieve a lot and faster than if you went the legislative route. Also 

because you have the capacity with multi-stakeholder approaches to adapt to national 

specificities”. 

 

The event’s host MEP Renate Sommer who steered the 2011 Regulation on food information to 

consumers through the European Parliament, said: “We want to involve all actors: Members 

States, producers, retailers, bars, restaurants, doctors, schools, parents and other groups. 

The EU should have a supportive function.” 

 

Erika Mann, Head of EU policy at Facebook, who also spoke at the event, commended the 

brewers’ approach, saying: “We are delighted to be able to show our support for the work 

that The Brewers of Europe are undertaking in their Pledge to improve consumer information, 

ensure responsible advertising and address alcohol misuse.” 

 

“While beer is generally low-strength and a drink of moderation, its excessive consumption, 

as for stronger alcoholic beverages, can contribute to ill health” said Pierre-Olivier Bergeron, 

Secretary-General of The Brewers of Europe. “The ambitious three-pillar EU Beer Pledge 

builds on Europe’s brewers’ leading role in the Forum and confirms our commitment to the EU 

alcohol strategy.” 

 

The Pledge’s implementation will be supported by beer companies and associations. 

Heineken’s Rutger Goethart said, “Digital media create an opportunity to engage with 

consumers on responsible beer consumption. We develop digital campaigns to address misuse. 

Our most recent example is our Sunrisei campaign with the Heineken brand, which makes 

moderate beer consumption aspirational. This message is good for consumers, good for our 

brand and good for our business.” 

 

The Pledge will be evaluated annually to allow for ongoing measurement of initiatives in line 

with best practices. Implementation activities may be submitted as actions under the EU’s 

alcohol-related harm strategy through commitments to the Alcohol and Health Forum. It is 

hoped that they will provide input to strategies against alcohol misuse at national, regional 

and global levels. 
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To highlight that the Pledge is about action, The Brewers of Europe submitted a commitment 

to the Forum today entitled ‘Self-regulating beer advertising across social media’. The 

commitment, which the Commission will make publically available shortly, will help to ensure 

responsible beer advertising on social media. 

 

Already the brewers associations of Belgium, Bulgaria, Czech Republic, Cyprus, Denmark, 

Germany, Italy, Malta, Poland, Portugal, Slovakia, Spain, Sweden, the Netherlands and the UK 

have submitted their planned activities to support the Pledge’s implementation, through 

concrete, local activities in 2012. 

 

--ENDS— 

 

Media contacts 

Simon Spillane: +32 2 551 18 10, sws@brewersofeurope.org 

Sandy McLean: +44 7786 601 771, smclean@cambre-associates.com 

 

About The European Beer Pledge 

The European Beer Pledge is a voluntary initiative by Europe’s brewers to support EU Member States in reducing 

alcohol related harm. Brewers commit to taking concerted and measurable action to improve consumer 

information, ensure responsible advertising and address alcohol misuse in line with the expectations of citizens 

and EU policymakers.  

The Pledge consists of three pillars:  

 Increase consumer information and knowledge through a range of platforms including new technologies. 

 Ensure responsible advertising.  

 Directly address misuse. 

The Pledge: http://www.brewersofeurope.org/docs/publications/2012/pledge_leaflet_final_4_web.pdf 

 

About The Brewers of Europe 

For more than a half century The Brewers of Europe has been the Brussels-based voice of the European brewing 

sector towards the European institutions and international organisations. Founded in 1958, it has 28 members, 

comprising 24 national brewer associations from the EU, Croatia, Norway, Switzerland and Turkey. Among the 

roughly 3,500 brewers across Europe, the vast majority are small and medium-sized, local and family-run 

businesses. 2 million jobs are created by the European brewing sector. 

www.brewersofeurope.org  

 

About the European Alcohol and Health Forum (EAHF) 

The EU Alcohol and Health Forum is a platform where organisations active at European level can debate, compare 

approaches and act to tackle alcohol related harm. To become members of the European Alcohol and Health 

Forum organisations must meet certain requirements and make one or more specific commitments for action. The 

Brewers of Europe is a founding member of the EAHF and brewers have filed over a third of the 200+ commitments 

to action. 

Background: http://ec.europa.eu/health/alcohol/forum/forum_details/index_en.htm 

EAHF commitment database: http://ec.europa.eu/eahf/ 

 

                                                 
i ‘Sunrise belongs to moderate drinkers’ – the video is available on Facebook and YouTube 
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